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31st Annual MCA Conference | November 13-14, 2015

“Talking Through Conflict: Exploring Communication Strategies"

Bowie State University, Bowie, MD
CALL FOR PAPERS

In today’s media saturated and ever-connected society, we are barraged with a daily dose of conflict.  The very nature of most media messages is one of duality and division.  We see this pattern particularly in news coverage of politics, crime, and social unrest as well as in the increasing economic divide in the United States.  In addition, we face conflict on a daily basis within our own families, workplaces, and social spaces. As communications scholars, practitioners, and educators how best can we use our knowledge and practice to mediate conflict?  How can we impart the values of conflict resolution in our teaching and employ the concept in our lives?

The 31st Annual Convention of the Maryland Communication Association invites you to join us on Friday November 13th and Saturday November 14th at Bowie State University, as we explore this topic through panel discussions, paper presentations, poster sessions, and guest speakers.  
Topics of discussion may include:

· Emerging Forms of Communication – can examine the ways in which new technology can be used to foster conflict resolution and social change.  What potential sources of conflict and challenges exist between new media users and others?

· Communications Theory – may examine relevant theories and ideas related to the nature of conflict within the communications process as well as the nature of conflicting and dualist themes, which are embedded into media messages.
· Communication and Pedagogy – an examination of the process of teaching communication and its related processes that inform the larger public about relevant and effective ways to resolve differences.
· Communication and the Political Process – In the current Presidential Election season, the sources of conflict are on constant display.  What is the impact of political messaging on voters and their commitment to the process? How are messages parceled and processed by media audiences?  

Proposals for individual scholarly presentations, panels of scholarly presentations, or interactive workshops from any disciplinary perspective within communication studies are welcome.  All submissions should be scholarly in nature and must contain a theoretical foundation, research questions, a review of literature, key findings, and references.  
PROPOSALS

Proposal Guidelines: To ensure a blind review, follow these guidelines when submitting documents. Submit as a Microsoft Word or .rtf file to Dr. Jayne Cubbage at mca@marylandcomm.org by the Deadline of midnight October 9, 2015. You will receive a confirmation receipt of your proposal. Acceptance of proposals will be indicated by October 26, 2015. All speakers must register for the conference.
1. For individual presentations and workshops: On a separate cover sheet, include the title of the paper, your name, institutional affiliation, mailing address number, email address, and telephone number. Indicate any audio-visual needs. If you are a student presenter mark “Student” on this page. Beginning on a second page, include your title and an abstract of no more than 400 words with a bibliography of selected references that provide your proposal’s theoretical grounding. 
2. For panel submissions: On a separate cover sheet, include the thematic title of your panel, your name, institutional affiliation, mailing address, email address, and telephone number, and. Include names of the chair and respondents, if any, as well as names, institutional affiliations, mailing addresses, email addresses, and telephone numbers of all participants along with their paper titles. Indicate any audio-visual needs. If your panel features student presenters, mark “Student” on this page. Beginning on the second page, indicate the thematic title and a 75-word abstract of your panel’s theme along with titles and abstracts for each paper or presentation (no more than 400 words each with a bibliography of selected references that provide your proposal’s theoretical grounding). 

For G.I.F.T.S.: Your G.I.F.T.S. (Great Ideas for Teaching Students) must be a classroom-tested activity, assignment, project, game, or simulation addressing a specific communication theory, concept, skill, or learning objective in the communication discipline. Submissions should be geared toward college communication courses (public speaking, intercultural, small group, etc.). On a separate cover sheet, include the title of the G.I.F.T.S., your name, institutional affiliation, mailing address, email address and telephone number. Indicate any audiovisual needs. Mark “G.I.F.T.S.” on this page. Beginning on a second page, include the G.I.F.T.S.’s 1) title, 2) goals and rationale, 3) directions, 4) explanation (how it addresses theoretical concepts or skills with cited sources as needed), and 5) typical results.

4.  For student posters: On a separate cover sheet, include the title of poster, your name and institutional affiliation, mailing address, email address, and telephone number. Mark “Student Poster” on this page. Beginning on a second page, include your title and an abstract of no more than 400 words plus a bibliography of selected references that provides a description of your poster and its theoretical grounding.
Deadline for early conference registration: October 26, 2015 (late registration and onsite registration available).  
